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Abstract: The nexus between globalization and tourism has been established whereas
postmodernism imprints features on the current and future society. Seen as a result
of revolutions (technological, behavioural, philosophical, economic) in society and
civilizations, postmodernism can be perceived as an adjustment to new conditions involving
changes in all fields, ultimately triggering changes in the vision of current civilization,
individual’s mentality, perception and behaviour, management of resources, adaptation
to environmental alterations and, last but not least, converting tourism from an economic
activity into a social and leisure lifestyle, from a complementary necessity into a basic need
associated with the right of free movement. We therefore addressed forms and types of
tourism and their placement on the new trend in accordance with the change in mentality,
perception, behaviour, taste, needs and expectations of providers and consumers. Since
niche tourism has already been developed by expressing the multiple perspectives of
postmodernism, the aim of our paper is to explore the many possibilities to develop niche
tourism and prove that it is indeed the future of tourism in postmodern times as supple
structure particularized on narrow tourist-oriented markets, focusing on the identity,
authenticity and uniqueness of place, experiential and active-participative tourism products.
Our analysis also results in stating several ground features for the future well-being of niche
tourism. Identity and not the extravagance prevails and going back to simple is encouraged.
However, if we dare to look beyond postmodernism the concluding remarks highlight the
prevalence of inherence than conspicuousness in tourism practice given the continuous
movement of population (migration, travelling for work) in contrast with the obvious
monopoly of digitalization and technology that transform a large share of consumers from
active travellers to passive virtual tourists. Thus we advocate for the emergence of a new
tourism, nootourism that would in the end become the bridge to non-tourism.
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INTRODUCTION

The debate on the future of tourism in postmodern times is more current than
ever as the existential and socioeconomic paradigms are changing (Jameson, 1983;
Van Raaij, 1993; Urry, 1995; Edensor, 2001; Franklin and Crang, 2001; Lee, 2001;
Fursich, 2002; Fife, 2004; Arnould and Thomson, 2005; McGuckin, 2005; Novelli,
2005; Pritchard and Ateljevic, 2011; Rickly-Boyd, 2012; Mak et al, 2012; Tiwsakul
and Hackley, 2012; Yeoman, 2012; Hannam et al, 2014; Eugenio-Martina and
Campos-Soria, 2014). After the period of economic and social crises, postmodern
world is looking for new existential identity and motivation. This new identity
gradually configures itself by embracing a new set of social values and changes
in the economic paradigm. Large consumption market economy already reached
its ultimate level of development during modern times whereas postmodernism
comes with the demassification of this economy. We witness the early steps of
a new economic paradigm — a resource-based economy — which shall focus on
sustainable management of the available resources and not on mass production
and consumption. As a socioeconomic phenomenon, tourism finds itself in full
process of transformation and adaption to the new challenges of postmodernism.
With a few steps already taken, from mass tourism to its demassification and then
to diversification up to niche tourism, we can conclude that the latter will stand
dominant throughout postmodernism. The concept of niche tourism has thoroughly
been debated by Marina Novelli (2005) from multiple perspectives, offering
a theoretical and practical cases-based rich framework that proves once again
the emergence and status of niche tourism, as one of the most sustainable types
of tourism in the contemporary world and also during postmodern times, along
with particular niches or micro-niches such as: experiential tourism, backpacking
tourism, ecotourism, agritourism, the everyday tourism and the holiday tourism,
dark tourism, medical tourism (Franklin and Crang, 2001; Wight, 2006; Hall,
2011; Daugstad and Kirchengast, 2013). However, having the natural evolution
we state that in the end it would represent the transition towards a new tourism,
as in nootourism or even non-tourism, as the implicit form of the existence of the
society of the future or certifying the end of tourism as a distinctive phenomenon
and its inclusion in the everyday life, following Urry’s stated conclusion when
debating post-Fordist type of consumption (Urry, 1995).

Having the actual state and premises for development of the postmodern
society’s economy and implicitly tourism it is important to understand the natural
development pattern and channel all the forces towards fulfilling this aim. This
implies firstly to avoid time and resource loss and find the proper projection of
tourism towards niche tourism as the main dominant of the future tourism. Our
paper debates on the perspectives of development of postmodern tourism as well
as the most suitable prospective tourism niches that can further develop. Thus, our
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approach individualizes as a retrospection analysis of tourism evolution even from
the beginnings as well as a projection correlated with the chronological historical
periods. We try to relate to the most recent findings in the field, as well as expound
the current traits of tourism and project future and new trends and scenarios of
tourism fitted to the next society (see Yeoman, 2012). The main objective of the
study is to demonstrate the prospective development of tourism in postmodern
times and the most plausible shapes it will take in the nearest future. This approach
is absolutely necessary in order to lay the solid and appropriate foundation for
the future tourism and not waste time and resources with unsuccessful diverse
experiments in this field. This study aims to contextualize tourism in between
postmodern period and the beyond of it, the results bringing out traits on both
tourism production and consumption and consumer behaviour. Our attempt
results in certifying the existence and practice of post-tourism and in proposing
some new forms of prospective developing tourism types in the near or farther
future. There is a wide field of tourism research, the prevailing subjects focusing
on tourism identity, tourism types and forms through definition-based analyses,
tourism evolution stages, interrelations of the inner structure elements, providers,
intermediaries (Budeanu, 2005), consumers (Tiwsakul and Hackley, 2012),
destinations, preferences for particular tourism products. The multiple connotations
of tourism reveal new perspectives of approach from defining and analysing
tourism experience in relation with sleeping during the holiday travel proving that
the recovery benefit equalises that of leisure far from home (Valtonen and Veijola,
2011) etc., explaining the necessity of the creative dimension of tourism practice
and consumption (Richards, 2011) up to reflections on tourism’s philosophical and
ontological foundations (Pritchard and Ateljevic, 2011). On the other hand given
the evolution of culture-based (mostly urban) tourism, cultural tourists are brought
into attention by addressing their relationship with the vocable and the image,
when performing the escape into the urban cultural centre aiming to improve and
further construct their human self (Manolache and Serban, 2012). Then again, the
extending approaches consist of debated issues of tourism development based on
case studies and creating the proper strategy to maintain the competitive advantage
of destination (Tzortzaki et al, 2011) or looking for ways of promoting learning
tourism in specially designed postmodernist tourism destinations organized in such
a way as to feed the need for culture and historical background of the postmodern
tourist by re-enactment and active participation of tourists (Fife, 2004).

Framing postmodernism for this tourism-related debate we propose a non-
critical but open contextualization of tourism as a process, phenomenon, economic
activity or status on a range of different time periods. We do not try to criticize
types and forms of tourism that have already developed especially in modern and
postmodern times but to emphasize the possibility of another step forward into
the future of tourism and of the globalism, by establishing correlations between
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the socioeconomic facts and realities and the natural lifecycle of tourism as a
phenomenon, arguing for the suitability of change or transformation.

DISCUSSION AND FINDINGS

Tourism through time. Pre-modern, modern
and post-modern periods

As old as agriculture or trade, tourism goes further back in time, being one of
the first activities practiced or organized by the social individual. Its foundation is
tightly related to the historical periods of the humanity, sharing a strong causative
relation (see figure 1). Thus, up to the present time which we still include in
postmodernism, tourism has historically been through five distinct stages of
development: i) travelling to explore and survive (prehistoric times — 1000 B.C.);
ii) early tourism (1000 B.C. — 476 A.D.); iii) pseudo-tourism (476 A.D. — 1789
A.D.); iv) golden tourism (1789 A.D. — 1994 A.D.); v) postmodern tourism (1994
A.D.—2030 A.D.). Each of these historical periods consists of distinctive phases
whose characteristics derive from the traits of touristic activities practiced.

Therefore, the period of travelling for survival and exploration of the
surroundings during prehistoric times used to be performed to fulfil the basic needs
through several main activities such as: hunting, fruit and seed picking, operations
for finding water resources, tools and other construction materials. This type of
travelling cannot be defined as touristic yet, people only being determined by
curiosity to find the new beyond their households and local community, thus coming
into contact with other human communities, exchanging goods and experiences.

The early tourism age (1000 B.C. — 476 A.D.) has its beginnings in the
early ancient ages even though is still tightly connected to the previous features.
People become attracted by exceptional elements, natural and social events in the
neighbourhoods. The first civilization cores appear which proves favourable to the
tourist movement. Also, tourist motivation appears as a direct cause for travelling
towards these civilization cores, their edifices and institutions. Tourism demand
focuses on man-made attractions, such as: imposing buildings, religious, cultural
or sports events. The first tourist facilities for medical treatment (thermal baths)
and infrastructures are established, such as: inns, public guesthouses.

The pseudo-tourism age (476 A.D. — 1789 A.D.) comprises two distinctive
periods:

a) The period of tourism great recession (476 A.D. — 1054 A.D.). As a result
of the fall of the great ancient civilizations and their transformation
into numerous medieval feudal states, bringing out certain financial
challenges, tourist activities are affected by stagnation and ultimately go
into destructuring. This is when all previously developed preoccupations
















































